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Routledge. Paperback. Book Condition: New. Paperback. 192
pages. Dimensions: 9.1in. x 6.1in. x 0.6in.Creativity and
Advertising develops novel ways to theorise advertising and
creativity. Arguing that combinatory accounts of advertising
based on representation, textualism and reductionism are of
limited value, Andrew McStay suggests that advertising and
creativity are better recognised in terms of the event. Drawing
on a diverse set of philosophical influences including Scotus,
Spinoza, Vico, Kant, Schiller, James, Dewey, Schopenhauer,
Whitehead, Bataille, Heidegger and Deleuze, the book posits a
sensational, process-based, transgressive, lived and embodied
approach to thinking about media, aesthetics, creativity and our
interaction with advertising. Elaborating an affective account of
creativity, McStay assesses creative advertising from Coke,
Evian, Google, Sony, Uniqlo and Volkswagen among others, and
articulates the ways in which award-winning creative
advertising may increasingly be read in terms of co-production,
playfulness, ecological conceptions of media, improvisation, and
immersion in fields and processes of corporeal affect.
Philosophically wide-ranging yet grounded in robust
understanding of industry practices, the book will also be of use
to scholars with an interest in aesthetics, art, design, media,
performance, philosophy and those with a general interest in
creativity. Andrew McStay lectures at Bangor University and is
author of Digital Advertising,...
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R eviews

This kind of publication is every thing and taught me to seeking ahead and a lot more. It really is rally interesting
throgh reading through time. I realized this ebook from my i and dad recommended this publication to understand.
-- Da x Her z og    

This is actually the finest publication i actually have study right up until now. We have study and so i am confident that
i am going to planning to go through again again in the foreseeable future. I am just e@ortlessly will get a delight of
studying a published book.
-- Lor i B er nier    
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